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Confidentiality Agreement 

This agreement is to acknowledge that the information provided by Pipit Group / AAA. Asean 

Athletic Association (also referred to as “The Company”) in this business plan is unique to this 

business and confidential; therefore, anyone reading this plan agrees not to disclose any of the 

information in this business plan without the express written permission of Pipit Group.  

It is also acknowledged by the reader of this business plan that the information furnished in this 

business plan, other than information that is in the public domain, may cause serious harm or 

damage to AAA. Asean Athletic Association and will be kept in the strictest confidence.  

Upon request, this document is to be immediately returned to Pipit Group.  

 

___________________  

Signature  

 

___________________  

Name (typed or printed)  

 

___________________  

Date  

  

This is a business plan. It does not imply an offering of securities.  
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Executive Summary 

Purpose 

The purpose of this plan is to provide the information 

necessary to evaluate the merits of the value 

proposition and growth strategy of AAA. Asean 

Athletic Association.  

The Company will demonstrate that there is a large 

enough market to service; AAA. Asean Athletic 

Association has the effective sales and marketing 

strategies to establish, grow and expand the 

Company. AAA. Asean Athletic Association will also 

demonstrate that the Company has eliminated or 

reduced as many variables of risk as possible. 

Investors will realize that AAA. Asean Athletic 

Association can gain a significant return on investment 

(ROI) from investing in this Company. 

Introduction 

AAA. Asean Athletic Association (also referred to as 

“The Company”) is a start-up multi level sports and 

entertainment complex business located in Jakarta, 

Indonesia (South-East Asia). The Company is owned by 

Pipit Group. 

The Company founders have identified a number of 

critical approaches to strategic development and 

marketing start-up efforts, assessed alternatives, and 

developed a series of executable, and cohesive but 

independent, categories of action to aid the business 

in its core, overarching goals. 

Many of these strategies will require an investment of 

time and human resources over several months to 

AAA. Asean Athletic Association 

Jl. Jendral Sudirman, kav. 52-53, 

SCBD lot 21, Jakarta Selatan  

Indonesia 12190 

South-East Asia 

Website: Pending  

 

Contact 

Pipit Group 

 

 

Ownership 

Pipit Group: 100 percent 

 

USD 

Revenue Forecast 

Year 1:  $48,611,111 

Year 2:  $97,222,222 

Year 3:  $145,833,333 

Year 4:  $170,138,889 

Year 5:  $194,444,444 

 

Profitability Forecast 

Year 1:  $6,705,304 

Year 2:  $13,473,429 

Year 3:  $20,241,554 

Year 4:  $23,625,617 

Year 5:  $27,009,679 

 

Funding Needed:  $15 million  
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achieve their intended outcome. Projections are provided to create a framework for developing 

actual implementation, based on the business and marketing plan, and ultimately assessing the 

potential impact to the revenue streams in the plan. It is imperative that analytical tools be 

engaged to accurately and appropriately assess each component of the integrated 

development effort in order to evaluate expected return on the strategic investment against 

actual results. 

As summarized in the following plan, the core strategies and specific tactical approaches 

address the major requirements of a comprehensive strategic development and start-up 

initiative to establish and grow the business. This business plan encompasses both the spirit of 

the Company, e.g. value proposition, branding, and content design, as well as the 

functionalities of the Company, e.g. business plan to map out concepts, plan to map out specific 

strategies and tactics for development and the marketing strategies. 

Market Opportunity/Need 

The Future Projections for the Fitness Industry In Indonesia Indicate Revenues to Increase to 

USD 290 Million By 2018.1 The fitness centres in Indonesia provide a wide range of services. The 

services are not limited to stand alone gym facilities given by cardio and strength equipments, 

but various kinds of other activities. These activities form the unconventional methods of 

maintaining and inculcating fitness. The allied activities and services have majorly driven the 

growth of this industry during 2010-2015. Pilates, Yoga, Martial Arts, Zumba, Salsa and 

Swimming are some of the allied activities that fall into this category. 

Jakarta has an estimated population of over 10 million people in 2016, up from 9,607,787 

recorded during the 2010 Census. Jakarta is now considered a global city and one of the fastest 

growing economies in the world. Interestingly, Jakarta reported the highest return on 

investment for luxury real estate in 2014 compared to any other city on earth.2 

Wellness is the active pursuit of activities, choices, and lifestyles that lead to a state of holistic 

health. Globally, wellness sectors now represent a $3.7 trillion economy.3 

The 2017 IHRSA Global Report was published today and it shows that the global health club 

industry continues to grow. In 2016, the industry revenue totalled $83.1 billion, as 162.1 million 

members visited 201,000 clubs. The Asia-Pacific serves 17 million members at 31,000 health 

                                                      
1 https://www.linkedin.com/pulse/future-projections-fitness-industry-indonesia-indicate-ankur-gupta/ 
2 http://worldpopulationreview.com/world-cities/jakarta-population/ 
3 The Global Wellness Institute (GWI) 
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clubs in 14 markets (excluding the Middle East). Health club industry revenue totals $14.4 

billion in this region. 4 

Major investment is coming from Asia and many major events are heading to Asia. The 

continent’s growing importance in global sport is clear, but within Asia there are many diverse 

markets – each with their own distinct sporting landscapes. Even within South East Asia, a 

region of, at a rough estimate, some 650 million, significant differences between countries can 

be identified.5 

The Republic of Indonesia has a very rich sporting environment.  

The Indonesian Chamber of Commerce and Industry (Kadin) is resolved to help develop sports 

industry in Indonesia through active and effective communications with national sports industry 

players, a Kadin official said. "We see now that Western and the United States investors are 

eyeing the Asian sports development, and this is a chance for Indonesia to take part in the 

development of national sports industry," Iman Arif, chairman of Kadin for sports 

development.6 

Popular sports of Indonesia: Football (Soccer), Badminton, Basketball, boxing, surfing, and 

sepak takraw.7 

Industry and Market Reports  

Reports below in the plan: 

• The Global Health Club Industry   

• World Fitness & Recreational Sports Centers   

• Global Wellness Economy Monitor   

• Jakarta Property Market Report   

• 2017 Indonesia Market Outlook   

• Emerging Consumer Survey 2017   

• Indonesian Perspectives   

• Jakarta Investment Opportunity 

                                                      
4  
5 http://nielsensports.com/south-east-asias-sports-industry 
6 http://www.antaranews.com/en/news/70462/kadin-to-develop-national-sports-industry 
7 http://www.topendsports.com/world/countries/indonesia.htm 
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Competitive Advantages   

• No other competitor on the market. 

• No other similar business model exists within the country. 

• Guarantee of use.  

• High possibility of interest from general public. 

Key Members of the Company 

The Company is owned by Pipit Group. The initial management team for AAA. Asean Athletic 

Association depends mainly on the Pipit Group. Back-up for the Pipit Group team will include 

staff members who will compensate for the lack of experience in each area. 

The Pipit Group is confident that the Company team has the experience and skills needed to 

establish and to grow this AAA. Asean Athletic Association Company. 

Funding   

AAA. Asean Athletic Association is currently seeking funding in the amount of $15,000,000 for 

use in financing its start-up, refurbish the current built structure and fit out of sport specific 

facilities, and general working capital requirements in the form of an investment to execute its 

business plan for the greatest potential to secure the most desirable (“highest and best”) 

return.  

The Company appreciates your consideration of this request and is confident you can enjoy a 

fine working relationship for many years. 
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The Enterprise 

Company Overview 

Legal Structure 

The legal structure of the Company is a Sole proprietorship. 

Company Ownership 

The Company is owned by Pipit Group. 

Location   

Jl. Jendral Sudirman, kav. 52-53, SCBD lot 21, Jakarta Selatan, Indonesia 12190. 

Located at the heart of the Sudirman central business district and surrounded by a plethora of 

facilities and equipped with international standards of safety and security, take advantage of 

this prestigious location and visit the centre of Jakarta’s thriving business district. The location 

sets the standard for high end lifestyle with direct access to the Ritz Carlton Hotel, Pacific Place 

Residence, and mall. Upscale shops and a variety of restaurants are all within close proximity. 

This is an existing 5 story building in the Center of Jakarta with the highest population of 

business activity and people. 

Founded/Launch Date 

2017/Q4 2018.  

Hours Of Operation  

Monday to Sunday 6am to 10pm. 
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The Business Concept and Business Model 

The Business Model 

AAA. Asean Athletic Association is a start-up multi level sports and entertainment complex 

business located in Jakarta.  

AAA. Asean Athletic Association is a new multisport complex that will provide both members 

and casual users an opportunity to participate in a variety of sports and leisure programs and 

activities. 

Services 

AAA. Asean Athletic Association will be a multisport complex that provides its users with 

various services. A first class fitness and lifestyle center, full-size courts that can also 

accommodate many other sports, a food and beverage/lounge area, a therapy clinic and other 

amenities such as offices, a conference room, a childcare center, and full-service locker rooms 

will all be available in the facility. Along with these amenities, AAA. Asean Athletic Association 

will provide its users with qualified and knowledgeable people to make sure all of their sport 

and fitness needs are met. 

Layout 
BASEMENT FLOOR: - 4.60 m (H = 4.00 m)  

Parking lots: n° 93  

GROUND FLOOR: + 0.00 m (H = 4.00 m)  

Lobby + reception + stalls: 1291,64 sqm  

Administration: 33,57 sqm  

Store: 62,20 sqm  

Childcare / Playground: 322,70 sqm  

Center Stage / Permanent Exhibition: 162,90 sqm  

Open Pavilion / Store: 62,05 sqm  
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1ST FLOOR: + 4.60 m (H = 4.00 m)  

Gym: 1064,90 sqm  

Administration: 33,57 sqm  

Sport Therapy Area: 208,10 sqm  

Spa: 298,67 sqm  

Reception: 50,20 sqm  

2ND FLOOR: + 9.20 m (H = 7.40 m)  

Administration: 33,57 sqm  

Bowling alley  

Ping Pong Area  

3RD FLOOR: + 17.20 m (H = 7.40 m)  

Administration: 33,57 sqm  

Badminton Area  

Ping Pong Area 

4TH FLOOR: + 25.20 m (H = 7.40 m)  

Administration: 33,00 sqm  

Basket Area  

Volley Area  

Ping Pong Area 
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Weights and Fitness 

AAA. Asean Athletic Association will house a large fitness and lifestyle center that will match or 

exceed any other in the city. This fitness and lifestyle center will include top-of-the-line 

equipment in free weights, machine weights, and aerobic machines. The majority of the 

lifestyle center will be located on the upper level of the complex. This will allow the users the 

option of watching the activities going on, or to watch one of the many TVs that will be set up 

for their enjoyment. 

Courts 

Full-size basketball courts and volleyball courts along with floors that will be able to 

accommodate badminton, indoor soccer, indoor field hockey, touch football, gymnastics, 

dance, aerobics, and more. Hardwood courts will be manufactured and installed by the industry 

leader, Robbins Sport Surfaces, and will be the premier sports floors in all of the area. With the 

added attraction of world class portable basketball systems, AAA. Asean Athletic Association 

will quickly become known as the place to be for leagues, camps, or pick-up games. 

With his education and vast experience in this area, the scheduling of events and activities on 

these floors will be done by an activity director or onsite manager, one of the general partners 

of AAA. Asean Athletic Association. The development of sports leagues, camps, and clinics, 

along with other various day-to-day operations of the facility will also be their responsibility. 

Food Services 

There will be a food and beverage area where users of the facility can replenish their bodies. 

Included in this area will be various big screen TVs that will show either sporting events, sports 

news, or appropriate programs that users wish to watch. This aspect of the facility will be 

crucial in providing the desired atmosphere AAA. Asean Athletic Association hopes to create. 

A qualified, experienced person will be hired to run this aspect of the facility. He/she will have 

the responsibility to meet necessary standards and to report to, and work directly with the 

general partners of AAA. Asean Athletic Association to make sure the needs of the users in this 

area are met. If additional staff are required, this person will hire and train those people in 

accordance with AAA. Asean Athletic Association policies. 

Massage Therapy/Spa area  

An area for a massage therapy clinic will be located in the facility. This service will be available 

to both the general public and users of the facility at a cost reflective of the industry standard.  
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At this time, AAA. Asean Athletic Association is deciding on whether to hire their own massage 

therapists or to lease out the space to an already established massage therapy practice. 

Other 

Other features and services AAA. Asean Athletic Association will have include:  

• Full-service locker rooms for both men and women that will accommodate many 

lockers. Large shower areas, benches, sinks, and bathroom facilities will all be included 

as well.  

• A large childcare area that will allow users to access the facility at their convenience. 

This service will be offered to the facility users for a fee.  

• An administrative area housing various offices and a conference room will be located in 

facility.  

• A pro shop will be strategically placed in AAA. Asean Athletic Association to attract 

impulsive buyers. Users will pass through the pro shop upon entering and exiting the 

facility. The pro shop will sell sports shoes, and apparel and eventually our own line of 

products that will be available exclusively at AAA. Asean Athletic Association.  

• Areas for the National Sports teams. 8 

o A1 Team Indonesia 

o Indonesia national badminton team 

o Indonesia national baseball team 

o Indonesia men's national 3x3 team 

o Indonesia national basketball team 

o Indonesia national beach soccer team 

o Indonesia national cricket team 

o Indonesia Davis Cup team 

o Indonesia Fed Cup team 

                                                      
8 https://en.wikipedia.org/wiki/Category:National_sports_teams_of_Indonesia 

https://en.wikipedia.org/wiki/A1_Team_Indonesia
https://en.wikipedia.org/wiki/Indonesia_national_badminton_team
https://en.wikipedia.org/wiki/Indonesia_national_baseball_team
https://en.wikipedia.org/wiki/Indonesia_men%27s_national_3x3_team
https://en.wikipedia.org/wiki/Indonesia_national_basketball_team
https://en.wikipedia.org/wiki/Indonesia_national_beach_soccer_team
https://en.wikipedia.org/wiki/Indonesia_national_cricket_team
https://en.wikipedia.org/wiki/Indonesia_Davis_Cup_team
https://en.wikipedia.org/wiki/Indonesia_Fed_Cup_team
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o Indonesia national football team 

o Indonesia men's national ice hockey team 

o Indonesia at the Deaflympics 

o Indonesia men's national volleyball team 

o Indonesia national futsal team 

o Indonesia National Junior American Football Team 

o Indonesia national korfball team 

o Indonesia women's national softball team 

o Indonesia women's national volleyball team 

• Area for cultural events.  

• This facility can also host large tournaments that generate tourism or a practice and 

competition venue for local / National sports groups and community programming. 

A new regional sports facility will boost the local and state economies through the attraction of 

visitors to our community. 

As our community continues to grow as a sports destination, a new sports facility would allow 

the region to attract events that we have not been able to host due to facility restrictions. It will 

provide an exceptional experience for local athletes as well as for athletes and their fans 

coming from across the country and overseas. 

In order to compete on a world stage, our athletes need exceptional facilities. Currently, the 

region’s existing indoor facilities exceed scheduling parameters leaving little room for growth of 

local sports groups. Sports improve learning and teach accountability, dedication, and 

leadership, among many other traits. Sports contribute to growing a healthy, vibrant 

community. 

The first floor will be a hub for transport and access via bus. 

https://en.wikipedia.org/wiki/Indonesia_national_football_team
https://en.wikipedia.org/wiki/Indonesia_men%27s_national_ice_hockey_team
https://en.wikipedia.org/wiki/Indonesia_at_the_Deaflympics
https://en.wikipedia.org/wiki/Indonesia_men%27s_national_volleyball_team
https://en.wikipedia.org/wiki/Indonesia_national_futsal_team
https://en.wikipedia.org/wiki/Indonesia_National_Junior_American_Football_Team
https://en.wikipedia.org/wiki/Indonesia_national_korfball_team
https://en.wikipedia.org/wiki/Indonesia_women%27s_national_softball_team
https://en.wikipedia.org/wiki/Indonesia_women%27s_national_volleyball_team
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Target Market 

The target market is broad enough that AAA. Asean Athletic Association enjoys significant 

market opportunity. The marketing is specifically geared towards National sports teams, 

general market, white collar manager, businessmen with recreational needs. 

Images 
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Revenue Model   

The Company projects a gradual ramp up of sales and profits during the first year of transition 

to the business model.  

Revenue Streams:  

Per hourly usage, per month rental, per month participation and per event utilization.  

Per hour from 3-5 usd per hour, per month resident rental from 3,000 to 5,000 for 6 hours 

usage, 50-200 dollars per month membership and 500-3000 per event. 

Objectives 

AAA. Asean Athletic Association has definite objectives in order to fulfill its desire to participate 

and achieve an ever-growing market share of the exciting industry that it is entering. What 

follows is a brief summary of the key objectives of AAA. Asean Athletic Association: 

1. Penetrate the market in the business of a multi level sports and entertainment complex. 

2. Develop management capabilities to ensure a strong foundation for participation in the 

Company. 

3. Increase sales and revenue at the rates projected in this plan. 

Competitive Advantages  

AAA. Asean Athletic Association will enjoy a number of significant, competitive advantages 

over its competitors, including the following: 

• No other competitor on the market. 

• No other similar business model exists within the country. 

• Guarantee of use.  

• High possibility of interest from general public. 

Competitive Edge 

AAA. Asean Athletic Association' competitive edge is twofold. First, AAA. Asean Athletic 

Association is the only multisport complex that offers full-size courts that are available for the 

members and the community to use and/or rent. On top of this, the scope and variation of the 

programs that will be run from this facility are unmatched by any other club in the area. The 



AAA. Asean Athletic Association 
 
 

C o n f i d e n t i a l  B u s i n e s s  P l a n -  22 | P A G E   

 

second part of our competitive edge is the location, size, and appearance of the facility that will 

attract many people into the complex. 

By maintaining our focus in our strategy, marketing, program development, and fulfillment, 

AAA. Asean Athletic Association will be known as the top sports and fitness club in the area. The 

Supreme will keep up with the current trends in both sport and fitness programs. 

Ultimately, the value proposition will deliver tangible results impacting: 

• Steadily increasing revenues for the business     

• Steadily increasing market share for the business  

• Strong customer retention levels for the business 

Strategy and Implementation 

AAA. Asean Athletic Association centers its strategy on the premise that the Company 

resonates with the consumer because it offers a multi level sports and entertainment complex. 

Always keeping that in mind; the Company maintains a focus on creating positive customer 

relationships, while keeping expenses very modest. AAA. Asean Athletic Association is diligent 

in dissecting every aspect of this business to ensure that each component remains productive 

and contributive to the goal of a highly profitable enterprise. The Company wants to think 

strategically and proactively about everything the Company does so that all business actions are 

geared toward providing needed services for target customers resulting in sales. Hope is not a 

strategy, and the Company understands that a business must think strategically about every 

aspect of its organization. AAA. Asean Athletic Association will not plan one strategy to play 

out; rather the Company will always develop strategies for all of the actions. In this way, the 

Company will always be implementing strategies for success in everything the Company does. 
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Industry Reports and Market Opportunity & Analysis 

The Global Health Club Industry - The 2017 IHRSA Global Report   

The 2017 IHRSA Global Report was published today and it shows that the global health club 

industry continues to grow. In 2016, the industry revenue totalled $83.1 billion, as 162.1 million 

members visited 201,000 clubs.  

Asia-Pacific 9 

The Asia-Pacific serves 17 million members at 31,000 health clubs in 14 markets (excluding the 

Middle East). Health club industry revenue totals $14.4 billion in this region. 

The IHRSA Asia-Pacific Health Club Report shows there is room for growth in the Asia-Pacific as 

the average member penetration rate for the region is just 3.8%. Australia and New Zealand 

lead all Asia-Pacific markets in penetration rate at 14.8% and 11.4%, respectively. Larger cities 

in Asia, including Beijing, Shanghai, Kuala Lumpur, and Jakarta, are home to maturing 

industries, while future growth is anticipated in growing cities as well as the Asia-Pacific, 

overall. 

Namely, opportunities for the fitness industry abound in the global economic powerhouses of 

China and India, which have penetration rates of 0.4% and 0.12%, respectively. China is home 

to roughly 2,700 health clubs with a total of 3.9 million members. The health club industry in 

India has roughly 3,800 health club facilities and nearly one million members. 

 

   

                                                      
9  
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World Fitness & Recreational Sports Centers (NAICS 71394) - Barnes Report 

Industry Definition 

NAICS 71394: Fitness and Recreational Sports Centers . This industry comprises establishments 

primarily engaged in operating fitness and recreational sports facilities featuring exercise and 

other active physical fitness conditioning or recreational sports activities, such as swimming, 

skating, or racquet sports. 

Industry Establishments, Sales & Employment 
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Sub-Industries 
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Global Wellness Economy Monitor - Global Wellness Institute 
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Jakarta Property Market Report - Colliers International Report 
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2017 Indonesia Market Outlook - Trimegah Research 

Plenty of earnings growth ahead 
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Emerging Consumer Survey 2017 - Credit Suisse Research Institute 

Conscious living 
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Indonesia Review 2017 - CountryWatch  

Located in Southeast Asia, the Indonesia archipelago is the largest island complex in the world, 

spreading across a chain of thousands of islands between Asia and Australia. 
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Indonesian Perspectives - Post-2015 Development Agenda 
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Jakarta Investment Opportunity - Jakarta Investment & Promotion Board 
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Local Competition 

No other competitor on the market, no other similar business model exists within the country, 

guarantee of use and high possibility of interest from general public. 

Sporting Facilities in Indonesia10 

• Gelora Bung Karno Stadium - Gelora, Tanah Abang, Central Jakarta, Indonesia. mostly 

used for football matches and has a seating capacity of over 88,083 spectators 

• Palaran Stadium, Samarinda - used for Pekan Olahraga Nasional at 2008 

• Gelora Bung Tomo Stadium in Surabaya, used mostly for football matches.  

• Pakansari Stadium in Bogor  

The fitness industry brands:  

To date, there are three brands currently dominating the metropolis: Celebrity Fitness, Gold’s 

Gym and Fitness First. These gyms ensured that everyone from corporate workers to stay-at-

home moms are able to exercise at anywhere and anytime and make it a part of their daily 

routine, just like grabbing a cup of coffee.11 The fitness industry is evidently growing in this 

country, Gold’s Gym itself currently has about 70,000 active members, a 40% increase from last 

year (source: bisnis.com) that belong to the middle – upper class market. Francis Wanandi, 46, 

founder and chairman of Gold’s Gym Indonesia credited the rise of technology and easy access 

to information that make people becoming more health-conscious. “There’s not enough space 

for Jakarta people to move, so that’s why our presence become important because we can 

provide the needs of the people,” says Francis. He also adds that gym provides the comfort of 

working out in an indoor area without having to deal with the chaos of Jakarta.12 

From the price range, Rp. 100,000 – Rp. 300,000 ( $7.5 - $ 22.7 ) for a single drop-in class, and 

locations, it’s obvious that these boutique workout studios targeted the upper class market, yet 

somehow the trend is spreading like a wildfire around the metropolis. 13 

 
                                                      
10 http://www.topendsports.com/world/countries/indonesia.htm 
11 http://www.thejakartapost.com/longform/2016/05/31/the-fitness-phenomenon.html 
12 http://www.thejakartapost.com/longform/2016/05/31/the-fitness-phenomenon.html 
13 http://www.thejakartapost.com/longform/2016/05/31/the-fitness-phenomenon.html 

http://lifestyle.bisnis.com/read/20160227/220/523077/pusat-kebugaran-golds-gym-targetkan-pertumbuhan-anggota-naik-10
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Marketing Strategy 

Marketing 

AAA. Asean Athletic Association utilizes a variety of marketing methods that collectively make 

up the Company’s marketing strategy.  

Due to the size and convenient location of our facility, many people will be attracted to AAA. 

Asean Athletic Association to see what we have to offer. However, we will not be content to 

just wait for customers to come to us. Instead, we will focus our marketing strategies on those 

market segments who match our offerings. The great thing about marketing AAA. Asean 

Athletic Association, is that each market segment relates, in certain ways, to all the others. 

Our main objective with our early marketing strategy will be to get people into our facility. 

Once people see what we have to offer, and feel the atmosphere that will be created, they will 

want to return and participate in the many activities and programs that will be available to 

them. 

Some of the ways AAA. Asean Athletic Association will get people into the facility include:  

1. Active marketing to national sports team.  

2. Providing either monthly membership or entrance fee basis to the general public. 

3. Online media.  

4. Offering tours of the facility.  

5. Having a large promotional event to open the facility.  

6. Hosting and/or supporting various events.  

7. Mailing out free day passes to target demographics. 

Following the opening of AAA. Asean Athletic Association, print and radio media will be used to 

promote both the facility and the programs that are being offered to attract new people from 

all over the area. 

Because of the small number of recreation and fitness facilities in the area, we feel we will 

become the number one sports and fitness complex quickly. This will be accomplished by 
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actively and continuously promoting AAA. Asean Athletic Association through media 

advertisements as well as through hosting and supporting various events. 

Sales Strategy 

Sales in the sport and fitness club business are based on the services and amenities provided by 

the facility. The "something for everyone" slogan fits perfectly with AAA. Asean Athletic 

Association. All of the users of our facility must feel like they are getting the best possible value 

for their money. If there is a better value, for equal services, AAA. Asean Athletic Association 

will match or beat that value for our customers. 

Each person desiring a membership at AAA. Asean Athletic Association will be able to sit down 

with a representative and be notified of all of their membership options. During this brief 

discussion, the person will be also be informed of all of the services, programs, and amenities 

AAA. Asean Athletic Association has to offer. It will be important to establish a relationship of 

trust with our members as membership retainment is an important aspect in our business. 

Marketing Programs 

AAA. Asean Athletic Association considers online marketing to be essential in today’s economy. 

To this end the Company will maintain an active web presence by [1] having a web site that is 

easy to understand and navigate, and [2] engaging search engine methodology to enable target 

customers to find AAA. Asean Athletic Association easily online. The Company will also consider 

the application of direct marketing and utilize this methodology if and when AAA. Asean 

Athletic Association believes the Company has a fresh mailing list, and an economic means of 

delivery. The Company considers the network among industry professionals, target customers, 

and existing clientele to be of utmost value in the ongoing marketing of the Company. 

Web Plan Summary 

AAA. Asean Athletic Association will have a well designed website. The Company understands 

the increasing importance of online marketing. The management team will continually strive to 

have a competitive edge by maintaining a significant presence, and plans for sophisticated 

exposure online. It is important that those interested in finding their services will do so from 

online first and easily. AAA. Asean Athletic Association will apply the necessary resources to be 

an industry leader in utilization of the internet’s potential. 

AAA. Asean Athletic Association recognizes that there are at least four aspects of the 

Company’s success relevant to its involvement in the internet: [1] a sophisticated website that 

allows accessibility and free flow of information to any constituent within its alliance of clients, 
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[2] a program of search engine optimization (SEO) to assure that penetration of the 

marketplace is vast and consistent, [3] the facilitation of the website for their services, and [4] 

utilizing the website to facilitate business. 

Strategic Alliances 

AAA. Asean Athletic Association is constantly working to build a network of key individuals and 

companies that work as alliances to accomplish its major strategies. The Company is also 

committed to networking with any and all individuals that may have a favorable impact on the 

business. A great strength of this Company is its vast network of professional alliances that 

stand ready, willing, and able to facilitate the growth of this Company as soon as it begins to 

take off. The Company will be most concerned with developing concrete alliances that ensure 

the funding the Company needs to grow, as well as developing support systems for the 

businesses that facilitate their success.  

Branding & Corporate Literature 

The majority of the positioning and branding strategies as well as the  creative aspects of the 

brands, logos, slogans, Company fonts, color scheme, etc. will be the responsibility of The 

Founders. The Founders will be responsible to assure that all personnel use the designated logo 

and brand uniformly. The advice of a web designer and graphic artist will be blended to create 

the best possible presentation at all levels and in all venues. 

Positioning Statement 

AAA. Asean Athletic Association takes the position that its primary role in the marketplace is 

being a provider of top quality, multi level sports and entertainment complex services. This is 

how AAA. Asean Athletic Association will distinguish itself in the marketplace. The Company 

wants the target customers to think about AAA. Asean Athletic Association whenever people 

think about the best place for multi level sports and entertainment complex. The Company 

wants them to choose AAA. Asean Athletic Association when it is time to because people 

associate AAA. Asean Athletic Association with quality. 
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Key Members of the Company 

The Company is owned by Pipit Group. 

The initial management team for AAA. Asean Athletic Association depends mainly on the Pipit 

Group. 

Back-up for the Pipit Group team will include staff members who will compensate for the lack 

of experience in each area. For example, qualified personnel will be hired for the food and 

beverage, massage therapy, and fitness areas. General help staff will be hired on a need basis 

as the users of the facility increase. There will also be a janitor hired for basic cleanliness and 

maintenance of the complex. 

Management Team  

AAA. Asean Athletic Association recognizes that in any growing Company management 

personnel often have to fill more than one role. As a result a gap or gaps may exist until the 

Company is developed enough to have a specific person for every task required. AAA. Asean 

Athletic Association currently has everything covered and feels confident that each task is being 

handled competently by management. As the Company hires more people the Company will 

always be sensitive to this issue and prevent any weaknesses by planning a contingency 

program that overlaps job responsibilities. 

Personnel Plan 

AAA. Asean Athletic Association encourages its total work force to protect the success of its 

business plan. All aspects of the business have been sufficiently analyzed to determine each 

and every position required to run a fully functioning operation that can complete all of the 

strategies and programs to be undertaken.  

The Pipit Group is confident that the Company team has the experience and skills needed to 

establish and to grow this AAA. Asean Athletic Association Company. 
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Funding 

Funding 

AAA. Asean Athletic Association is currently seeking funding in the amount of $15,000,000 for 

use in financing its start-up, refurbish the current built structure and fit out of sport specific 

facilities, and general working capital requirements in the form of an investment to execute its 

business plan for the greatest potential to secure the most desirable (“highest and best”) 

return.  

This start-up and capital amount will allow the Company to have the proper and vital day-to-

day cash reserves/ operating funds for the foundational first-year of operation of the AAA. 

Asean Athletic Association business. 

Use of Funds 

To refurbish the current built structure and fit out of sport specific facilities. 

Investor Return Strategy   

The equity investor will share in the increased valuation of the Company as revenues grow, the 

balance sheet becomes stronger, and the Company attains a market leadership position. In 

conjunction with investors, AAA. Asean Athletic Association management will pursue viable exit 

strategies once the Company reaches a critical mass. Management believes that it can attain an 

attractive outcome for all shareholders; based on Company projections and current comparable 

market valuations. (See pro forma). 

The pro forma projections indicate that the business will have sufficient excess cash to cover 

operations should sales not materialize as quickly as planned. 

Exit Strategy 

AAA. Asean Athletic Association is open to mergers, acquisitions, or selling in the future when 

the time is right.  
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Conclusion 

AAA. Asean Athletic Association believes that its long-term prospects for establishing and 

continuing a successful business are excellent. The Company believes that this industry, and the 

strong foundation of experience that management brings to the Company, lends itself to 

positive results over the long-term. With a market-sensitive management team and excellent 

systems in place to monitor competitive shifts or changes, AAA. Asean Athletic Association is 

ideally positioned [1] to implement this business plan through the next five years [2] to become 

a respected and recognized leader in the industry and [3] to continue growing on through the 

next decade.  

Management seeks a relationship with an investor(s) that can help AAA. Asean Athletic 

Association carefully grow the business in a manner which will allow the Company to provide 

exceptional services to a growing market.  

The Company appreciates your consideration of this request and is confident you can enjoy a 

fine working relationship for many years. 
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Pro Forma - 5 Year Financial Forecast  

AAA. Asean Athletic Association’ financial projections show that the Company will competently 

utilize the requested funding to capitalize its growth efforts. The Company projects a significant 

increase in net income over the next (5) years as its business plan is implemented. The 

Company has fully developed this financial plan to cover the next five years in business. The 

purpose of the financial plan is to survey solid growth through the exciting business model 

punctuated by a healthy relation between continually increasing revenues, and diligent 

monitoring of an optimum cost structure.  

USD 

Start-up Summary/Use of Funds 
Total Amount Being Requested $15,000,000  

Total Funding Already Received $0 

Total Start-up Expenses $15,000,000 

Total Start-up Assets $0 

Cash Balance on Starting Date  $357,760  

Assumptions  

IBISWorld Ratios for expenses and profit. 5% market share by year 1 and 25% by year 5.  

Financial Assumptions 

  Year 1 Year 2 Year 3 Year 4 Year 5 

Growth Assumptions           

Total Revenue Growth   100% 50% 17% 14% 

Total Expense Growth   100% 50% 17% 14% 

            

Personnel Assumptions           

Average Salary Growth   100% 50% 17% 14% 

Payroll Growth   100% 50% 17% 14% 

            

Cash Assumptions           

Months of Cash on Hand 1 4 6 8 9 

Bill Payment Term (Days) 30 30 30 30 30 
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Pro Forma Summary Chart 

 

 

 

 

 

 

Year 1 Year 2 Year 3 Year 4 Year 5

Revenue $48,611,111 $97,222,222 $145,833,333 $170,138,889 $194,444,444

Total Cost of Revenue 7,291,667 14,583,333 21,875,000 25,520,833 29,166,667

Total Operating Expenses $31,740,438 $63,391,132 $95,041,827 $110,867,174 $126,692,521

Taxes & Interest Incurred $2,873,702 $5,774,327 $8,674,952 $10,125,264 $11,575,577

Net Profit $6,705,304 $13,473,429 $20,241,554 $23,625,617 $27,009,679
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Profit & Loss Statement  

The projected Profit & Loss Statement for AAA. Asean Athletic Association highlights the 

relation between the sales forecast and the operating expenses. These figures are based on the 

experience in the industry and the projected sales for the next five years. Please note: the 

Company makes every attempt to present conservative projections with incremental growth. 

Pro Forma Profit and Loss 

  Year 1 Year 2 Year 3 Year 4 Year 5 

Revenue $48,611,111  $97,222,222  
$145,833,33

3  $170,138,889  $194,444,444  

Subtotal Cost of Revenue $7,291,667  $14,583,333  $21,875,000  $25,520,833  $29,166,667  

Total Cost of Revenue $7,291,667  $14,583,333  $21,875,000  $25,520,833  $29,166,667  

            

Gross Margin $41,319,444  $82,638,889  
$123,958,33

3  $144,618,056  $165,277,778  

Gross Margin/Revenue 85.00% 85.00% 85.00% 85.00% 85.00% 

            

Expenses           

Purchases $44,872 $44,872 $44,872 $44,872 $44,872 

Depreciation $26,175 $26,175 $26,175 $26,175 $26,175 

Marketing $18,697 $18,697 $18,697 $18,697 $18,697 

Premises & Utilities $8,594,444 $17,188,889 $25,783,333 $30,080,556 $34,377,778 

Other $1,239,583 $2,479,167 $3,718,750 $4,338,542 $4,958,333 

VAT $1,983,333 $3,966,667 $5,950,000 $6,941,667 $7,933,333 

Total Personnel $19,833,333 $39,666,667 $59,500,000 $69,416,667 $79,333,333 

Total Operating Expenses $31,740,438 $63,391,132 $95,041,827 $110,867,174 $126,692,521 

            

Profit Before Interest and 
Taxes $9,579,006  $19,247,756  $28,916,506  $33,750,881  $38,585,256  

EBITDA $10,880,737  $23,214,423  $34,866,506  $40,692,548  $46,518,590  

Interest Expense $0  $0  $0  $0  $0  

Taxes Incurred $2,873,702  $5,774,327  $8,674,952  $10,125,264  $11,575,577  

            

Net Profit $6,705,304  $13,473,429  $20,241,554  $23,625,617  $27,009,679  

Net Profit/Revenue 13.79% 13.86% 13.88% 13.89% 13.89% 
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Cash Flow Statement  

The projected Cash Flow Statement for AAA. Asean Athletic Association represents what the 

Company believes the business will take in and what it will spend. Cash flow will be crucial to 

the survival of the business. The Company is confident that the Company will have ample cash 

on hand to ensure that investors can be paid on time. The Company offers this statement of the 

business’s positive cash flow as perhaps the single most powerful gauge of the expected 

financial performance. 

Pro Forma Cash Flow 

  Year 1 Year 2 Year 3 Year 4 Year 5 
Cash Received           

Revenue $48,611,111  $97,222,222  $145,833,333  $170,138,889  $194,444,444  

Proceeds from 
Property/Land $0  $0  $0  $0  $0  

Proceeds from Bank Loan $0  $0  $0  $0  $0  

Proceeds from Current 
Assets $0  $0  $0  $0  $0  

Proceeds From Long-term 
Assets $0  $0  $0  $0  $0  

Proceeds from Investor $15,000,000  $0  $0  $0  $0  

Subtotal Cash Received $63,611,111  $97,222,222  $145,833,333  $170,138,889  $194,444,444  

            

Expenditures           

Expenditures from Operations           

Cash Spending $19,833,333  $39,666,667  $59,500,000  $69,416,667  $79,333,333  

Bill Payments $19,420,119  $43,913,667  $64,343,067  $76,222,249  $87,227,076  

Subtotal Spent on 
Operations $39,253,452  $83,580,334  $123,843,067  $145,638,916  $166,560,409  

            

Additional Cash Spent           

Investor Repayment $0  $0  $0  $0  $0  

Principal Loan Repayment  $0  $0  $0  $0  $0  

Purchase Long-term Assets $0  $0  $0  $0  $0  

Dividends Paid $0  $0  $0  $0  $0  

Subtotal Cash Spent $54,253,452  $83,580,334  $123,843,067  $145,638,916  $166,560,409  

            

Net Cash Flow $9,357,659  $13,641,888  $21,990,267  $24,499,973  $27,884,036  

Cash Balance $9,357,659  $22,999,547  $44,989,814  $69,489,787  $97,373,822  
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Financial Indicators  

AAA. Asean Athletic Association recognizes that the most important financial indicators are cash 

and bottom line. AAA. Asean Athletic Association will constantly monitor the flow of revenue to 

the Company as well as the expense requirements that deplete the Company of its cash. AAA. 

Asean Athletic Association will always try to improve the ratio of revenue and expenses to 

generate a healthier bottom line in addition to a healthier cash base.  

Financial Indicators 

  Year 1 Year 2 Year 3 Year 4 Year 5 

Profitability %'s:           

     Gross Margin 85.00% 85.00% 85.00% 85.00% 85.00% 

     Net Profit Margin 13.79% 13.86% 13.88% 13.89% 13.89% 

     EBITDA to Revenue 22.38% 23.88% 23.91% 23.92% 23.92% 

 Return on Assets 71.66% 58.58% 44.99% 34.00% 27.74% 

 Return on Equity 31.89% 39.06% 36.98% 30.15% 25.63% 

Breakeven Analysis  

The break-even analysis for AAA. Asean Athletic Association calculates at what point the 

Company becomes profitable, and also at what point the Company will be operating at a loss. 

The analysis takes into consideration forecasted revenues as well as regular running fixed costs 

and average revenue.  

Break-even Analysis 

Monthly Revenue Break-even $3,393,543 

    

Assumptions:   

Average Monthly Revenue $4,050,926 

Average Monthly Variable Cost $607,639 

Estimated Monthly Fixed Cost $2,884,512 

 

  



AAA. Asean Athletic Association 
 
 

C o n f i d e n t i a l  B u s i n e s s  P l a n -  125 | P A G E   

 

Balance Sheet  

The projected Balance Sheet for AAA. Asean Athletic Association highlights total assets, total 

liabilities, and owners’ equity. The salient feature of the projected Balance Sheet is that it 

demonstrates the relationship between what the Company will own in assets and the way this 

is balanced by equity investment funds and owners’ existing equity. 

Pro Forma Balance Sheet 

  Year 1 Year 2 Year 3 Year 4 Year 5 
Assets           

Current Assets           

Cash $9,357,659  $22,999,547  $44,989,814  $69,489,787  $97,373,822  

Total Current Assets $9,357,659  $22,999,547  $44,989,814  $69,489,787  $97,373,822  

Total Long-term Assets $0  $0  $0  $0  $0  

Other Assets $0  $0  $0  $0  $0  

Total Assets $9,357,659  $22,999,547  $44,989,814  $69,489,787  $97,373,822  

            

Liabilities and Capital           

Current Liabilities           

Accounts Payable $3,333,957  $3,502,415  $5,251,128  $6,125,484  $6,999,840  

Current Borrowing $0  $0  $0  $0  $0  

Other Current Liabilities ($15,000,000) ($15,000,000) ($15,000,000) ($15,000,000) ($15,000,000) 

Subtotal Current Liabilities ($11,666,043) ($11,497,585) ($9,748,872) ($8,874,516) ($8,000,160) 

            

Long-term Liabilities $0  $0  $0  $0  $0  

Total Liabilities ($11,666,043) ($11,497,585) ($9,748,872) ($8,874,516) ($8,000,160) 

            

Paid-in Capital $15,000,000  $15,000,000  $15,000,000  $15,000,000  $15,000,000  

Retained Earnings $0  $6,023,702  $19,497,131  $39,738,686  $63,364,303  

Earnings $6,023,702  $13,473,429  $20,241,554  $23,625,617  $27,009,679  

Total Capital $21,023,702  $34,497,131  $54,738,686  $78,364,303  $105,373,982  

Total Liabilities and Capital $9,357,659  $22,999,547  $44,989,814  $69,489,787  $97,373,822  

            

Net Worth $21,023,702  $34,497,131  $54,738,686  $78,364,303  $105,373,982  
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12-Month Profit & Loss Statement  

Year 1 Profit & Loss 

  Month 1 Month 2 Month 3 Month 4 Month 5 Month 6 Month 7 Month 8 Month 9 Month 10 Month 11 Month 12 

Revenue 623,219 1,246,439 1,869,658 2,492,877 3,116,097 3,739,316 4,362,536 4,985,755 5,608,974 6,232,194 6,855,413 7,478,632 

Subtotal Cost of Revenue 93,483 186,966 280,449 373,932 467,415 560,897 654,380 747,863 841,346 934,829 1,028,312 1,121,795 

Total Cost of Revenue 93,483 186,966 280,449 373,932 467,415 560,897 654,380 747,863 841,346 934,829 1,028,312 1,121,795 

                          

Gross Margin 529,736 1,059,473 1,589,209 2,118,946 2,648,682 3,178,419 3,708,155 4,237,892 4,767,628 5,297,365 5,827,101 6,356,838 

Gross Margin/Revenue 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 85.00% 

                          

Expenses                         

Purchases 38,141  44,872  44,872  44,872  44,872  44,872  44,872  44,872  44,872  44,872  44,872  44,872  

Depreciation 22,249  26,175  26,175  26,175  26,175  26,175  26,175  26,175  26,175  26,175  26,175  26,175  

Marketing 15,892  18,697  18,697  18,697  18,697  18,697  18,697  18,697  18,697  18,697  18,697  18,697  

Premises & Utilities 110,185  220,370  330,556  440,741  550,926  661,111  771,296  881,481  991,667  1,101,852  1,212,037  1,322,222  

Other 15,892  31,784  47,676  63,568  79,460  95,353  111,245  127,137  143,029  158,921  174,813  190,705  

VAT 25,427  50,855  76,282  101,709  127,137  152,564  177,991  203,419  228,846  254,274  279,701  305,128  

Total Personnel 254,274  508,547  762,821  1,017,094  1,271,368  1,525,641  1,779,915  2,034,188  2,288,462  2,542,735  2,797,009  3,051,282  

Total Operating Expenses 482,060  901,300  1,307,078  1,712,856  2,118,634  2,524,412  2,930,191  3,335,969  3,741,747  4,147,525  4,553,303  4,959,081  

                          

Profit Before Interest and 
Taxes 47,676  158,173  282,131  406,090  530,048  654,006  777,965  901,923  1,025,881  1,149,840  1,273,798  1,397,756  

Interest on Loan Repayment 0  0  0  0  0  0  0  0  0  0  0  0  

Taxes Incurred 14,303  47,452  84,639  121,827  159,014  196,202  233,389  270,577  307,764  344,952  382,139  419,327  

                          

Net Profit 33,373  110,721  197,492  284,263  371,034  457,804  544,575  631,346  718,117  804,888  891,659  978,429  

Net Profit/Revenue 5.36% 8.88% 10.56% 11.40% 11.91% 12.24% 12.48% 12.66% 12.80% 12.92% 13.01% 13.08% 
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12-Month Cash Flow Statement  

Year 1 Cash Flow 

Additional Cash Received Month 1 Month 2 Month 3 Month 4 Month 5 Month 6 Month 7 Month 8 Month 9 Month 10 Month 11 Month 12 

Revenue 623,219  1,246,439  1,869,658  2,492,877  3,116,097  3,739,316  4,362,536  4,985,755  5,608,974  6,232,194  6,855,413  7,478,632  

Proceeds from Property/Land 0  0  0  0  0  0  0  0  0  0  0  0  

Proceeds from Bank Loan 0  0  0  0  0  0  0  0  0  0  0  0  

Proceeds from Current Assets 0  0  0  0  0  0  0  0  0  0  0  0  

Proceeds From Long-term 
Assets 0  0  0  0  0  0  0  0  0  0  0  0  

Proceeds from Investor 15,000,000  0  0  0  0  0  0  0  0  0  0  0  

Subtotal Cash Received 15,623,219  1,246,439  1,869,658  2,492,877  3,116,097  3,739,316  4,362,536  4,985,755  5,608,974  6,232,194  6,855,413  7,478,632  

                          

Total Personnel 254,274  508,547  762,821  1,017,094  1,271,368  1,525,641  1,779,915  2,034,188  2,288,462  2,542,735  2,797,009  3,051,282  

Bill Payments 11,186  345,292  636,576  918,751  1,200,926  1,483,102  1,765,277  2,047,452  2,329,627  2,611,802  2,893,977  3,176,152  

                          

Additional Cash Spent                         

Investor Repayment 0  0  0  0  0  0  0  0  0  0  0  0  

Principal Loan Repayment  0  0  0  0  0  0  0  0  0  0  0  0  

Purchase Long-term Assets 0  0  0  0  0  0  0  0  0  0  0  0  

Dividends Paid 0  0  0  0  0  0  0  0  0  0  0  0  

Cash Spent 15,265,459  853,839  1,399,397  1,935,845  2,472,294  3,008,743  3,545,191  4,081,640  4,618,088  5,154,537  5,690,985  6,227,434  

                          

Net Cash Flow 357,760  392,599  470,261  557,032  643,803  730,574  817,345  904,115  990,886  1,077,657  1,164,428  1,251,199  

Cash Balance 357,760  750,359  1,220,621  1,777,653  2,421,456  3,152,029  3,969,374  4,873,489  5,864,375  6,942,032  8,106,460  9,357,659  
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12-Month Balance Sheet   

Year 1 Balance Sheet 

  Month 1 Month 2 Month 3 Month 4 Month 5 Month 6 Month 7 Month 8 Month 9 Month 10 Month 11 Month 12 

Current Assets                         

Cash 357,760  750,359  1,220,621  1,777,653  2,421,456  3,152,029  3,969,374  4,873,489  5,864,375  6,942,032  8,106,460  9,357,659  

Total Current Assets 357,760  750,359  1,220,621  1,777,653  2,421,456  3,152,029  3,969,374  4,873,489  5,864,375  6,942,032  8,106,460  9,357,659  

Total Long-term 
Assets 0  0  0  0  0  0  0  0  0  0  0  0  

Other Assets 0  0  0  0  0  0  0  0  0  0  0  0  

Total Assets 357,760  750,359  1,220,621  1,777,653  2,421,456  3,152,029  3,969,374  4,873,489  5,864,375  6,942,032  8,106,460  9,357,659  

                          

Current Liabilities                         

Accounts Payable 324,387  606,265  879,034  1,151,803  1,424,572  1,697,342  1,970,111  2,242,880  2,515,649  2,788,419  3,061,188  3,333,957  

Current Borrowing 0  0  0  0  0  0  0  0  0  0  0  0  

Other Current 
Liabilities (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) (15,000,000) 

Subtotal Current 
Liabilities (14,675,613) (14,393,735) (14,120,966) (13,848,197) (13,575,428) (13,302,658) (13,029,889) (12,757,120) (12,484,351) (12,211,581) (11,938,812) (11,666,043) 

                          

Long-term Liabilities 0  0  0  0  0  0  0  0  0  0  0  0  

Total Liabilities (14,675,613) (14,393,735) (14,120,966) (13,848,197) (13,575,428) (13,302,658) (13,029,889) (12,757,120) (12,484,351) (12,211,581) (11,938,812) (11,666,043) 

                          

Paid-in Capital 
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  
15,000,00

0  15,000,000  

Retained Earnings 0  0  0  0  0  0  0  0  0  0  0  0  

Earnings 33,373  144,095  341,587  625,849  996,883  1,454,687  1,999,263  2,630,609  3,348,726  4,153,614  5,045,272  6,023,702  

Total Capital 15,033,373  15,144,095  15,341,587  15,625,849  15,996,883  16,454,687  16,999,263  17,630,609  18,348,726  19,153,614  20,045,272  21,023,702  

Total Liabilities and 
Capital 357,760  750,359  1,220,621  1,777,653  2,421,456  3,152,029  3,969,374  4,873,489  5,864,375  6,942,032  8,106,460  9,357,659  

                          

Net Worth 15,033,373  15,144,095  15,341,587  15,625,849  15,996,883  16,454,687  16,999,263  17,630,609  18,348,726  19,153,614  20,045,272  21,023,702  

 


